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Disclaimer
This material is a presentation of general information about Marfrig Global
Foods S.A. and its consolidated subsidiaries (jointly the “Corporation”) on
the date hereof. The information is presented in summary form and does not
purport to be complete.

No representation or warranty, either expressed or implied, is made
regarding the accuracy or scope of the information herein. Neither the
Corporation nor any of its affiliated companies, consultants or
representatives undertake any liability for losses or damages arising from any
of the information presented or contained in this presentation. The
information contained in this presentation is up to date as of September 30,
2018, and, unless stated otherwise, is subject to change without prior notice.
Neither the Corporation nor any of its affiliated companies, consultants or
representatives have signed any commitment to update such information
after the date hereof. This presentation should not be construed as a legal,
tax or investment recommendation or any other type of advice.
The data contained herein were obtained from various external sources and
the Corporation has not verified said data through any independent source.
Therefore, the Corporation makes no warranties as to the accuracy or
completeness of such data, which involve risks and uncertainties and are
subject to change based on various factors.
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This presentation includes forward-looking statements. Such statements do
not constitute historical fact and reflect the beliefs and expectations of the
Corporation’s management. The words “anticipate,” “hope,” “expect,”
“estimate,” “intend,” “project,” “plan,” “predict,” “aim” and other similar
expressions are used to identify such statements.
Although the Corporation believes that the expectations and assumptions
reflected by these forward-looking statements are reasonable and based on
the information currently available to its management, it cannot guarantee
results or future events. Such forward-looking statements should be
considered with caution, since actual results may differ materially from those
expressed or implied by such statements. Securities are prohibited from
being offered or sold in the United States unless they are registered or
exempt from registration in accordance with the U.S. Securities Act of 1933,
as amended (“Securities Act”).Any future offering of securities must be made
exclusively through an offering memorandum. This presentation does not
constitute an offer, invitation or solicitation to subscribe or acquire any
securities, and no part of this presentation nor any information or statement
contained herein should be used as the basis for or considered in connection
with any contract or commitment of any nature. Any decision to buy
securities in any offering conducted by the Corporation should be based
solely on the information contained in the offering documents, which may be
published or distributed opportunely in connection with any security offering
conducted by the Corporation, depending on the case.

Marfrig

Rational of strategic movement

Strategic pillars

▪ Marfrig becomes one of the largest beef patties
producer in the world. With a capacity close to 230,000
tons per year, the Company reinforces its market
presence in higher value-added products

Operational
Excellence
Customers
and products

Sustainability

▪ Strengthens its position in the Argentine market:
▪ Recent U.S. opening for import of fresh beef
▪ Quickfood: leading in value-added products

Corporate
Governance

Sustainable value
creation

Financial
Strength

▪ Resumption of the supply of beef patties in the Brazilian
market
▪ Adequacy of the investment of the greenfield project
for the construction of a new beef patties facility in the
country
▪ Long-term partnership with BRF
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Marfrig Global Foods | Growth with value added
Quickfood, ARGENTINA

▪ Leader in the production and sale of processed foods in Argentina.
▪ Recognized products and one of the most popular brands in Argentina
▪ 3 plants located in San Jorge, Baradero and Arroyo Seco::
▪ Beef slaughtering capacity of 620 heads/day
▪ Processing capacity of more than 39 thousand tons of hamburgers per year and more than 30
thousand of other products per year, processed foods such as franks and cold cuts
▪ Acquisition of 91.89% of the voting capital and total for US$54.9 million (“equity value”)
Várzea Grande, MT

▪ Marfrig signed an agreement to assume the Várzea Grande, operation
▪ The operation includes the production of processed foods such as beef patties, meatballs and kibbeh

▪ Processing capacity of 69,000 tons of beef patties and 27,000 tons of other products per year
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▪ 5 year contract for the supply of these products to BRF, which will continue to be distributed by BRF under the
brand Sadia

Investor
Relations

www.marfrig.br/ri

